
Becca Finn

About Me Work Experience
I  a m  a  v i s u a l  sto r y te l l e r  a n d  p ro b l e m  s o l ve r, 

w i t h  a  l ove  fo r  t h e  b i g  p i c t u re  as  we l l  as  t h e 

d eta i l s .  I ’m  pas s i o n ate  a b o u t  m a k i n g  b e a u t i f u l , 

f u n c t i o n a l  d e s i g n s  to  e n h a n c e  ex p e r i e n c e s  a n d 

d ef i n e  b ra n d s .  I  t h r i ve  i n  a n  e nv i ro n m e nt  w h e re 

I  c a n  b e  pa r t  of  a n  e n r i c h i n g ,  c o l l a b o rat i ve 

c u l t u re  t h at  va l u e s  exc e l l e n c e  of  c raft  a n d 

f u t u re  t h i n k i n g .  I  a l s o  f i n d  f u l l f i l l m e nt  i n  l e ad i n g 

te a m s  a n d  m a n ag i n g /m e nto r i n g  d e s i g n e rs . 

DESIGNER & DIRECTOR

Education

College of Architecture,  Design & Construction

May 2013,  Cum Laude

AUBURN UNIVERSIT Y 

BFA OF GRAPHIC DESIGN

Capabilities
FIGMA  |   ADOBE CRE ATIVE S UITE  |  

SKETCH  |   RESP ONSIVE WEB DESIGN   

|   BRANDING: NAMING, IDENTIT Y 

DESIGN, STRATEGY, CAMPAIGNS, ETC  

|   PRODUCT DESIGN   |   T YP OGRAPHY   

|   CONCEPT DEVELOPMENT   |   TE AM 

LE ADERSHIP |  PRESENTATION SKILLS

BECCAALISE@GMAIL .COM

REBECCAALISE .COM

205.529.7955

Art Director + Senior Designer
R E B E C C A  A L I S E  F I N N I am passionate about great ideas, innovation, insatiable curiosity, and 

generally any solution that leads to a more impactful experience in life. 
My design work reflects my need to think differently so that I can identify 
problems and find innovative, successful solutions that make an impact, 
both visually and experientially. I thrive off of working in an inspirational 
environment where I can be part of an enriching, team-based culture.

205.529.7955

beccaalise@gmail.com

rebeccaalise.com

Education

Recognition

Skills & Intellect

Work Experience
Auburn University

B F A  O F  G R A P H I C  D E S I G N 

College of Architecture, Design & Construction
May 2013, Cum Laude

F E A T U R E D  

Behance’s “Branding served”, “AIGA Portfolios”, “Editorial 
Design Served”, “Graphic Design”, and “Web Design Served”

F E AT U R E D  O N  C R E AT I V E  M A R K E T  A S  O N E  O F  T H E  T O P 

5  U S E R S  T O  F O L L O W  O N  P I N T E R E S T  F O R  D E S I G N

2 0 1 3  A U B U R N  U N I V E R S I T Y  J U R I E D  D E S I G N 

S T U D E N T  S H O W  A W A R D 
Editorial Design Award Winner for Object magazine

2 0 1 2  A U B U R N  U N I V E R S I T Y  J U R I E D  F I N E  A R T S 

S T U D E N T  S H O W  A W A R D 

Furr Creative Excellence award winner

2 0 1 7  H O W  D E S I G N  A W A R D  F O R  S E C O N D  S E L F

P R I N T M A G  R E G I O N A L  D E S I G N  A W A R D  W I N N E R  2 0 1 6 

Adobe Creative Suite  |  Editorial Design  |  Branding  |  

Typography  |  Web & App Design  |  UI & UX  |  Illustration   

|  Idea Generation/Conceptualizing  |  Research  |  

Invision  |  Flixel Cinemagraph Pro  |  GIF’s  |  Mailchimp  |  

Squarespace  |  Active Campaign  |  Asana  |  Sketch  

Senior Digital Designer

I F  T H E N   |   Sep.2015-May 2016   |   ATL 
 
Responsive website design and functionality | Experiential 
digital design | UI/UX  | Intuitive interfaces from beginning 
to end | Interface Design for Virtual Reality | Design and 
Execution of hi-end concepts for clients while utilizing the 
online environment to create, evolve and support their overall 
brand | Experience working with brands such as AT&T, Carnival, 
Anheuser-Busch, Aflac, National Geographic and Lexus

Designer

A D R E N A L I N E   |   Aug. 2013-Aug. 2015  |   ATL
 
Branding | Concept Development | Experiential Design | 
Web Design | App Design | Print Design | Packaging | Naming 
Strategy | Presentation Design | Environmental Design

Senior Visual Designer

Art Director

H U G E   |   March 2018-June 2019   |   ATL

Worked with clients such as No Nonsense, Google, 
McDonald’s, and Stanley Security | Developed a complete 
rebrand for No Nonsense legwear including visual identity, 
messaging, packaging, environmental design for in-store 
displays, campaign launch + all ad materials | Designed 
wireframes and visuals for Think With Google’s interactive 
data features and email campaigns | Art directed the digital 
sales tool for Stanley Security which involved a flexible design 
system to carry across all global divisions/subrands and 
created a visual component library for ease of adaptation

S Y R U P   |   August 2017-November 2017   |   ATL

Create and evolve visual identities into full branding 
campaigns | Develop email campaigns and templates on a 
wide range of platforms | UI/UX | Lead and direct a nimble 
team of creative and strategy colleagues | Heavy use of 
Sketch for all digital design experiences | Art directed the 
design team and managed quality of work

Art Director

I Q  A G E N C Y   |   June 2016-August 2017   |   ATL

Create and manage conceptual and visually compelling work 
with a team of designers | Collaborate with the strategy 
team to create responsive,user-friendly, and intuitive 
experiences | Develop comprehensive design systems that 
work across diverse platforms | Manage photoshoots | UI 
and UX | Print Campaigns | Identity Design

Becca Finn
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About Me

Capabilities

Work Experience
I  a m  a  h i g h - l eve l  c re at i ve  sto r y te l l e r  w i t h  a 

l ove  fo r  t h e  b i g  p i c t u re  as  we l l  as  t h e  d eta i l s . 

I  h ave  a n  u n s at i a b l e  c u r i o s i t y  a n d  d r i ve  to 

c re ate  wo r k  t h at  i s  b eyo n d  t h e  o rd i n a r y.  I 

l ove  f i n d i n g  i n n ovat i ve  s o l u t i o n s  t h at  m a ke 

a n  i m pac t ,  v i s u a l l y  a n d  ex p e r i e nt i a l l y.  I  t h r i ve 

i n  a n  e nv i ro n m e nt  w h e re  I  c a n  b e  pa r t  of  a n 

e n r i c h i n g ,  c o l l a b o rat i ve  c u l t u re  t h at  va l u e s 

exc e l l e n c e  of  c raft  a n d  f u t u re  t h i n k i n g . 

College of Architecture,  Design & Construction

May 2013,  Cum Laude

Helped to lead a tight-knit,  collaborative team of designers to create beautiful and intuitive 

experiences for all  manner of executions: digital,  social,  print and video. Worked primarily on digital 

design and branding work with a variety of clients across multiple indsutries such as Sazerac, Jack 

Henry and Hunter Fan. Developed and delivered thoughtful client presentations of design solutions 

on a regular basis as well as helped lead client workshops for discovery phases. Directed & designed 

compelling conceptual work that solves business problems with beauty and ease.  

Worked with cl ients such as No Nonsense, Google,  McDonald’s,  and Stanley Security.  Heavily 

focused on branding and digital  design.  Collaborated closely with Copy writers,  Art Directors,  UX, 

Designers,  and Developers to deliver bar-raising user and brand experiences.  Brought consistent 

value to our team and cl ients through brand, product,  strategy,  and visual design.

Create and evolve visual identit ies into ful l  branding c ampaigns |  Develop email  c ampaigns and 

templates on a wide range of platforms |  UI/UX |  Lead and direct a nimble team of creative and 

strategy colleagues |  Heav y use of Sketch for al l  digital  design experiences |  Directed the design 

team and managed quality of work

Created and managed conceptual and visually compell ing work with a team of designers | 

Collaborated with the strategy team to create responsive,user-friendly,  and intuit ive experiences 

|  Developed comprehensive design systems that work across diverse platforms |  Directed 

photoshoots |  UI  and UX |  Print Campaigns |  Identity Design

Responsive website design and functionality |  Experiential  digital  design |  UI/UX  |  Intuit ive 

interfaces from beginning to end |  Interface Design for Virtual  Reality |  Design and Execution of hi-

end concepts for cl ients while uti l izing the online environment to create,  evolve and support their 

overall  brand |  Experience working with brands such as AT&T, Carnival ,  Anheuser-Busch, Aflac, 

National Geographic and Lexus

Branding |  Concept Development |  Experiential  Design |  Web Design |  App Design |  Print Design | 

Packaging |  Naming Strategy |  Presentation Design |  Environmental  Design

DESIGNER & DIRECTOR

AUBURN UNIVERSIT Y 

BFA OF GRAPHIC DESIGN

ADOBE CRE ATIVE S UITE  |   SKETCH  

|   FIGMA  |   INVISION  |   BRANDING: 

NAMING, IDENTIT Y DESIGN, STRATEGY, 

CAMPAIGNS, VIDEOS, ETC  |   DIGITAL 

DESIGN: WEBSITES & APPS   |   UI / UX   |  

T YP OGRAPHY   |   EDITORIAL DESIGN   |  

CONCEPTUAL DESIGN THINKING 

SAGEPATH, ASSOCIATE CRE ATIVE DIRECTOR 

JULY 2019 - PRESENT  |   ATL

HUGE , SENIOR VIS UAL DESIGNER

MARCH 2018 - JULY 2019  |   ATL

SYR UP, ART DIRECTOR

AUGU ST 2017 - NOVEMBER 2017  |   ATL

IQ AGENCY, ART DIRECTOR

JUNE 2016 - AUGU ST 2017  |   ATL

IF THEN, SENIOR DIGITAL DESIGNER

SEPTEMBER 2015 - MAY 2016  |   ATL

DESIGNER , ADRENALINE

AUGU ST 2013 - MAY 2016  |   ATL

BECCAALISE@GMAIL .COM

REBECCAALISE .COM

205.529.7955

Helped to lead a tight-knit,  collaborative team of designers to create beautiful and intuitive 

experiences for across digital,  social,  print and video. Worked primarily on digital design and 

branding work with a variety of clients across multiple industries such as Sazerac Company, Jack 

Henry and Hunter Fan. Developed and delivered thoughtful client presentations of design solutions 

on a regular basis as well as helped lead client workshops for discovery phases. Directed & designed 

compelling conceptual work that solves business problems with beauty and ease.  

SAGEPATH, ASSOCIATE CRE ATIVE DIRECTOR 

JULY 2019 - JUNE 2022  |   ATL

Worked with cl ients such as No Nonsense, Google,  McDonald’s,  and Stanley Security.  Heavily 

focused on branding and digital  design.  Collaborated closely with other designers,  copy writers, 

art  directors,  UX, and developers to deliver industry leading user and brand experiences.  Brought 

consistent value to our team and cl ients through brand, product,  strategy,  and visual design.

HUGE , SENIOR VIS UAL DESIGNER

MARCH 2018 - JULY 2019  |   ATL

Create and evolve visual identit ies into ful l  branding c ampaigns |  Develop email  c ampaigns | 

Directed the design team and managed quality of work

SYR UP, ART DIRECTOR (FREELANCE)

AUGU ST 2017 - NOVEMBER 2017  |   ATL

Created and managed conceptual and visually compell ing work with a team of designers | 

Collaborated with the strategy team to create responsive,  user-friendly,  and intuit ive website 

experiences |  Developed comprehensive design systems that work across platforms |  Directed 

photoshoots |  Print Campaigns |  Identity Design

IQ AGENCY, ART DIRECTOR

JUNE 2016 - AUGU ST 2017  |   ATL

Responsive website design and functionality |  Experiential  digital  design |  UI/UX  |  Design 

and Execution of hi-end concepts for cl ients while uti l izing the online environment to create, 

evolve and support their  overall  brand |  Experience working with brands such as AT&T, Carnival , 

Anheuser-Busch, Aflac,  National Geographic and Lexus

IF THEN, SENIOR DIGITAL DESIGNER

MAY 2015 - MAY 2016  |   ATL

Branding |  Concept Development |  Experiential  Design |  Web Design |  App Design |  Print Design | 

Packaging |  Naming Strategy |  Presentation Design |  Environmental  Design

DESIGNER , ADRENALINE

AUGU ST 2013 - MAY 2015  |   ATL

Working exclusively on Delta Airlines, I  have lead and shaped the creative direction for a range of 

product design initiatives. With a focus on Delta.com and the Fly Delta app, I  work closely with a 

multi-disciplinary team to ensure an innovative and user-centered experience for customers. I  also 

oversee, manage and mentor designers to help them reach their full  potential and foster career 

growth. I  consistently deliver innovative solutions to complex problems and lead the team in design 

thinking by distil l ing it into clear, concise direction.

-Concepts and delivers creative work that reflects a firm understanding of the project requirements 

and business needs, upholds strategy, considers best practices, all  while staying on track with 

project timelines

- Works closely with visual and UX designers on a daily basis, cultivating a multi-disciplinary mindset

- Owns narrative and structure of presentations, both internally and externally, to build consensus 

around design solutions.

AKQA (DELTA AIRLINES), SENIOR ART DIRECTOR 

JUNE 2022 - PRESENT  |   ATL (REMOTE)


